互联网视频广告屏蔽行为的竞争法规制研究 by 郭壬癸























































































































































































3. 参见谢晓尧：《在经验和制度之间——不正当竞争司法案例类型化研究》，法律出版社 2010 年版，第 45 页。
52












































































































































其中 Zango v. Kaspersky Lab,Inc.案以及 FOX 
BROAD. CO. V. DISH NETWORK L.L.C.案，明
确了消费者利益保护优先原则，而且影响深远。
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The Research on the Competition Law Regulation of the Internet Video Advertising Blocking 
Behavior
Abstract: With the development of environment, video and advertising can be more closely combined. Due to the need 
of profitability, video websites support more and more video ads ,but the quality of video ads  getting worse and worse. Too 
long, too excessive, and too much video ads get the consumers in complaint. Based on the requirement of the consumers, video 
ads blocking  software arises and rapidly develops. The birth of video ads block  software makes  video websites boycott and 
be panic. And  a large number of video website v. video AD blocking software cases begin to appear. Courts in such cases 
overwhelmingly support video sites, and video AD blocking software is of unfair competition. But these judgments did not 
accord with the rules of the development of the market, and also did not conform to the international development trend. In 
this kind of unfair competition disputes, consumer interest protection should be considered and persist the principle of prudent 
intervention. According to the different types of video screen software and different behavior, judge should concrete analysis in 
the case, and properly consider the business model to protect video websites.
Key words: Video Advertisement Blocking; Technology Neutral;  Business Ethics; Consumer Benefit Protection
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